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Note: Certain statements in this Annual Report may be seen as forward looking statements. The actual results may
differ materially from those expressed or implied in the statement depending on circumstances.
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Your Board of Directors

Mr. Gurcharan Das, Chairman and Independent Director

Mr. Das, an alumnus of Harvard University, was CEO, Procter & Gamble India and
later Managing Director, Procter & Gamble World-wide (Strategic Planning). After
a 30-year career, he took early retirement to become an author. He is on a number
of boards and is a regular speaker to the managements of the world's largest
corporations. He is a regular columnist for leading newspaper publications and also
contributes periodically to other journals.

Mr. Chittranjan Dua, Independent Director

Mr. Dua is the founding partner of Dua Associates and is currently chairman of the
firm and engaged in providing strategic advice and direction for its further growth
and development. His experience and expertise encompasses a broad range of areas
including corporate and commmercial law, corporate finance, securities law, infrastructure,
public policy and administration, governance and ethics, land acquisition, power projects,
foreign investments and collaborations, privatization of public sector undertakings,
mergers and acquisitions and exchange control regulations.

Mr. Anil Kumar Gupta, Independent Director

Mr. Gupta is an engineer from I[IT New Delhi. He also holds a Post Graduate Diploma
in Industrial Management from Jamnalal Bajaj Institute of Management Studies,
Mumbai. He has a vast experience of over 40 years in India and abroad in the field of
Manufacturing, Projects and Supply Chain Management.

Ms. Anjuly Chib Duggal, Independent Director

Ms. Anjuly Chib Duggal, a 1981 batch IAS Officer (Punjab cadre), retired as Secretary of
Department of Financial Services, Ministry of Finance, Government of India, in 2017. In
the last decade, she worked in the areas of finance (public expenditure and financial
services including banking, insurance, pensions and financial inclusion) and corporate
affairs. Prior to this, Ms. Duggal was Secretary in the Ministry of Corporate Affairs
(MCA). Ms. Duggal is a Fellow of LEAD (Leadership for Environment and Development)
International since 1993, a global program that trained mid-career professionals from
across the world in leadership in environment and development. She also serves as
an Independent Director on the Board of Life Insurance Corporation of India Limited.

Mr. Pramod Agarwal, Non-Executive Director

Mr. Agarwal is an MBA from IIM, Ahmedabad. After over 28 years of experience with
P&G, he retired in 2016. He worked in seven geographies - India, Thailand, Japan,
Philippines, USA, Singapore and Switzerland. Mr. Agarwal has led several major
changes which have had a lasting impact on the business and organization. He is
now a management consultant, an angel investor and mentor to several start-ups.
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Mr. L. V. Vaidyanathan, Managing Director

Mr. L. V. Vaidyanathan is a Bachelor of Engineering (Mech.) from National Institute of
Technology, Nagpur and is an MBA from [IM-Ahmedabad. Mr. L. V. Vaidyanathan started
his career with P&G in India in 1996 and worked in various leadership roles. He has more
than 26 years of experience across diverse geographies like India, Singapore, Philippines,
Thailand and Vietnam. Prior to this role, he was leading P&GC business in Indonesia as
CEO where he has been responsible for industry-leading growth and value creation.
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Mr. Gautam Kamath, Executive Director and Chief Financial Officer

Mr. Gautam Kamath is a Chartered Accountant and an MBA from [IM, Ahmedabad with
overall experience of over 20 years across several industries and geographies. He has spent
the last 15 years with P&G across four geographies, leading transformational projects and
delivering outstanding results for several important P&G businesses. In his previous role,

Mr. Kamath was the Regional CFO of the Fabric and Home Care Business Unit for the Asia- w
Pacific region and CFO of P&G's Australia and New Zealand business prior to that. g
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Mr. Srinivas Maruthi Patnam, Executive Director ‘z"
Mr. Srinivas P.M. is a Bachelor of Engineering from Nagpur University and an MBA ,‘:’,
(Human Resources) from Symbiosis Institute of Business Management, Pune. He ~
has been associated with the P&G and Gillette group for the last 22 years. He is
currently Vice President, Human Resources (HR), P&G Indian subcontinent. As an
HR leader, he has led and driven transformational projects in various business units
across five geographies.
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Mr. Karthik Natarajan, Non-Executive Director gr
Mr. Karthik Natarajan is a Chartered Accountant and B. Com from R. A. Podar )
College, Mumbai. He has been with P&G for over 21 years and is currently the 5
Senior Vice President and regional CFO, Asia Pacific, Middle East & Africa. He §
has worked across multiple locations like India, US, China, Philippines, Middle =
East and Singapore and has led strategy development, business and financial &
planning and operational execution with excellence for several important P&G
businesses.
. . o m
Ms. Sonali Dhawan, Non-Executive Director 5
Ms. Dhawan is a B.Com (Hons) in Business Studies from Lady Shriram College. She 3
is an MBA (Marketing) from [IM, Ahmedabad. Ms. Dhawan has been with P&G for =L
over 24 years and is currently Senior Vice President, Marketing, Feminine Hygiene, 4]
Asia, Middle East & Africa. She has worked across multiple regions including =
ASEAN, India, Australia & Middle East. g
3
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Mr. Gagan Sawhney, Non-Executive Director

Mr. Gagan Sawhney is an MBA from [IM, Ahmedabad who joined P&G in 2001. He
has more than 20 years of experience across multiple geographies like India, ASEAN,
Greater China and Middle East. Presently, Mr. Sawhney is Regional CFO, Middle East
and Africa P&G. He has held several leadership roles such as leading Finance for P&G
Indian subcontinent and providing assurance and consulting support across regions as
Finance Director- Internal Audit for P&G Global operations.




ABOUT US

OUR PURPOSE

We will provide branded products and services
of superior quality and value that improve the
lives of the world’'s consumers, now and for
generations to come.

oM - Ms,,s OUR PRINCIPLES

We show respect for all individuals.

OUR .
VALUES The interests of the Company and the

] individual are inseparable.
Integrity .
. We are strategically focused on our work.
Leadership w o
. ] Innovation is the cornerstone of our success.
Ownership Q
. . (o] We are externally focused.
Passion for Winning = &

0
®
o)
®
)
v

We value personal mastery.

4

L4 We seek to be the best.
O °

Mutual interdependency is a way of life.

The Procter & Gamble Company, US (“P&G") is a global leader in the fast-moving consumer goods industry,
focused on providing branded consumer packaged goods of superior quality and value to its consumers
around the world. Today, P&G products are sold in approximately 180 countries and territories. P&G
believes in finding small but meaningful ways to improve lives—now and for every generation to come.

Gillette India Limited (“the Company”) was incorporated in India as Indian Shaving Products Limited
in 1984. P&G acquired the Company in the year 2005. The Company is engaged in manufacturing and
selling of branded packaged fast moving consumer goods in the grooming and oral care businesses. It
is one of the well-known FMCG companies that has in its portfolio Gillette and Oral-B, which are world's
leading brands. The Company has carved a reputation for delivering superior products to meet the needs
of consumers. The Company is committed to making every day in the lives of consumers better through
superior value propositions.

P&GC is committed to stepping up as a force for good and has embedded citizenship in the way we do
business. We are serving our commmunities, focusing on building a more equal and inclusive world and
protecting our planet.
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PG | P&G
shksha | SHIKSHA

Through our
flagship CSR program
launched in the year
2005, we are focused
on providing access
to holistic education
for underprivileged
children through
a 360-degree
intervention.

PG
SURAKSHA
—INDIA—

P&G SURAKSHA
INDIA

Since the outbreak

of the COVID-19
pandemic, we have
directed our efforts
towards protecting

and serving our
employees, consumers
and communities, relief
authorities and frontline
warriors.

M3IAIAAQ Auedwo)

O\ _ LEVERAGING
DISASTER C&‘i] = THE VOICE
RELIEF OF OUR

We are committed to BRANDS

step up in challenging our brands and

times to help
communities affected
by natural calamities,
through timely and
relevant intervention.

employees have been
consistently working
towards making a
difference in the

lives of the people

in the communities
we serve, by raising
awareness and driving
interventions to
challenge stereotypes.

4YaW pue poday spieog

#WeSeeEqual
= SUMMIT

We announced
declarations and
commitments to
advance gender equality
inside and outside P&C.

A(%;

v

Environmental
Sustainability

INCLUSIVE
BENEFITS

% FOR LGBTQ+

COMMUNITY

We extended our
company-offered
comprehensive financial
and medical benefits to
partners of our LGBTQ+
employees.

PLASTIC

§o ]
co~'0) PACKAGING

WASTE NEUTRALITY

As P&G Group, we
achieved ‘plastic
packaging waste
neutrality’, as we
collected, processed,
and recycled over 19,000
MT post-consumer
plastic packaging waste
from across the country.

= GILLETTE
K #ENGINEERING-
CHANGE

Gillette launched its
#ShavingStereotypes
movement to challenge
stereotypes prevalent in
the society.

@j PLEDGE TO
BE ‘NET ZERO'

BY 2040

We are striving to
achieve net-zero
greenhouse gas (GHG)
emissions across our
operations and supply
chain, from raw material
to retailer, by the year
2040.

SHARE THE
CARE LEAVE
POLICY

This policy provides
all new parents includin
biological parents,
domestic partners,
adoptive parents, parent
in same-sex couples
to 8 weeks of fully paid
parental leave.

3Jjueusanog ajesodio)

Equality
Inclusion

-
=

2.
\‘\\ QD WE ARE =
.o ZERO %> PROGRESSING | &
MANUFACTURING |\ OUR FOCUS &
WASTE TO AREAS 3
LANDFILL Z

We have made
consistent and
significant progress
across our focus areas
of climate, water and
waste.

All our manufacturing
facilities in India are zero
manufacturing waste to
landfill.
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Gillette India Limited
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P&G IN THE NEWS
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Procter & Gami)ie Pledges Net Zero Emissions
By 2040, Says It Is An 'urgent Task'

Pie's actlons o climate began arn and their selenve- based plan to net-zera will

prioritize cutting most of irs emissions, Said the comgay

Proctor & Gamble (PEG), on Tuesday, 14 September 2001, annoanred 4 coemprehensive plan
toaccelerate action related to climate change. It has also set o tew ambétion to schieve net-zer
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FINANCIAL HIGHLIGHTS 2021-2022

g
32,256¢r 41 cr 3289cr E
B rcrirond B e e 2

<88.79 19% I585cr
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EARNING PER OPERATING CASH GENERATED 9
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TEN YEAR FINANCIAL HIGHLIGHTS -
IND AS IGAAP
2022" | 2021" | 20200 | 2019" | 2018" | 2017 | 206" | 2016 | 2015 | 2014 | 2013 o
S
YEAR END FINANCIAL POSITION (% Crores) g
5
(4]
Net Fixed Assets 428 382 318 325 305 277 266 274 219 233 200 o
<
[5°]
Net Worth 861 789 an 778 694 501 937 858 742 643 649 3
=
(=]
SUMMARY OF OPERATIONS (% Crores) ®
Gross Sales 2256 | 2009 | 1679 | 1862 | 1677 | 1788 | 1863 | 2072 | 1984 | 1766 | 1459
Profit Before Tax 4N 429 34 339 345 374 328 327 246 8l 138
Profit After Tax 289 310 230 253 229 253 214 213 158 51 87 =
(')
. . P =
Dividendpaidinthe ., o, | 42015 | g146 | 13686 | 3250 | 56698 | 6478 | 8107 | 4888 | 4888 | 4888 =
Financial Year ;
[
PER SHARE DATA =
3
o
Eps (%) 8879 | 9525 | 7064 | 7762 | 7029 | 7767 | 6573 | 6538 | 4853 | 1578 | 2675 3
w
Dividendpaidinthe 5 | 1555 | 550 420 100 | 1740 | 199 249 150 150 150
Financial Year(%)
NUMBER OF SHARES
Shares (Lakhs) 325.85 | 325.85 | 32585 | 32585 | 32585 | 32585 | 32585 | 32585 | 32585 | 32585 | 325.85

AFigures for these years are as per new accounting standards (Ind AS) and Schedule Ill of Companies
Act, 2013. Hence these numbers are not comparable with previous years.
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Dear Shareholders,

It gives me great pleasure to share with you the performance
of your Company for the Financial Year 2021-22. During the
last year, the pandemic continued to pose unprecedented
challenges and impacted most aspects of life, business, and
economy. Despite the volatility and unforeseen headwinds
from the external economic landscape, your Company
continued its resilience in these tough times and delivered
a double-digit sales growth driven by its firmm commitment
to serve its consumers and communities.

Your Company has embedded citizenship in the way it

does business, in line with its philosophy of being a force
for growth and a force for good in the communities it serves. Your Company continued to support the P&G
Suraksha India initiative, which is P&G India's response to the COVID-19 pandemic. As part of the program,
the Company contributed lakhs of masks and hand sanitizers for the protection of frontline workers and
underprivileged communities.

Further, with the flagship CSR program ‘P&G Shiksha’, your Company continues to focus its efforts on three
main areas - improving learning outcomes, empowering marginalized girls through education and improving
educational infrastructure program in India. The Program has so far supported thousands of schools that will
impact the lives of millions of children and help them move closer to their dreams and aspirations. Together
with our NGO partner Pratham Education Foundation, we are working towards bridging existing learning
gaps in children through on-ground remedial learning interventions. We are partnering with Educational
Initiatives (El) to implement ‘Mindspark’, a computer based adaptive learning tool to remediate learning gaps
in students. Along with our NGO partner Round Table India (RTI), we have focused on constructing new
classrooms, building playgrounds and improving health and hygiene facilities for children at Government
owned schools. We also continued to impact the communities around our plants in a holistic manner.

Further, your Company continues to make significant headway towards P&G's Ambition 2030 goals. Your
Company achieved significant milestones in environmental sustainability, by achieving Plastic packaging
Waste neutrality and continuing to ensure ‘zero waste to landfill’ status for its Plant sites.

As the world moves back to the normal, we will continue to focus on driving superiority, improving productivity,
and prioritizing the health and well-being of our people for achieving balanced growth. | would like to express
my gratitude to all our consumers, customers, business partners, employees and You, our valued shareholders
for constantly supporting us through the year. Going into the new fiscal year, while the near-term outlook
remains uncertain with volatility and economic challenges, we will continue to innovate and bring superior
products to consumers. | look forward to your sustained support and participation in the growth of your
Company, as we continue to touch and improve lives.

Gurcharan Das
Chairman
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Dear Shareholders,

I would like to take this opportunity to share with you the
overall performance of your Company in 2021-22.

Our unwavering strategy has empowered us to deliver
balanced, consistent results yet again this fiscal year, driven
by brand fundamentals, strength of the product portfolio,
deliberate productivity, and a resilient organization.

Despite unprecedented headwinds fromm macroeconomic
challenges and softening consumption trends during the
fiscal, the Company delivered sales of 2,256 crore, up 12%
versus year ago. Profit After Tax (PAT) was 289 crore, down
7%, largely behind commodity cost inflation. Compared to
thefiscal two years ago, the Company’s sales are up 34% and Profit After Tax (PAT) is up 26%. This is a testament
to the strength of our product portfolio and strategic choicesto drive meaningful superiority across products,
packages, communication, retail execution and value.

In the grooming business, Gillette continued to be the market leader and added millions of new consumers
to the portfolio. Gillette registered a strong year-on-year value, volume and market share growth behind
irresistible superiority on products and commercial innovations, including the launch of Venus Skin Love,
Braun and an upgrade on the Gillette Mach 3 portfolio. In the oral care business, Oral B continued to innovate,
grow market share and increase penetration by delighting consumers with superior value propositions to
meet their hygiene needs. Oral B also continued to bring innovations to the consumers, including Criss Cross
range of toothbrushes.

Our brands also continued to step up as a force for good during these challenging times. Gillette also launched
its #ShavingStereotypes campaign, featuring true stories which urges young Indian students to introspect
and rethink how education can be a stepping-stone for changing more than just their own lives. The featured
true story serves as an example to convey the brand’s message: “Every one of us can meaningfully contribute
to our communities, we just need to be aware of our true potential.”

As a responsible corporate citizen, your Company continues to aspire to create positive impact across each
area of Citizenship— Community Impact, Equality and Inclusion and Environment Sustainability. Through our
flagship CSR program, P&G Shiksha, the P&GC group in India has supported over 2500 schools impacting more
than 23 lakh children. Over the years P&GC Shiksha has evolved into a 360-degree educational intervention
addressing three critical barriers to achieving universal education — access to education infrastructure,
gender inequality in access to education and gap in learning. Your Company also committed to accelerating
the pace towards an equal tomorrow, by commmitting to support second careers for women in STEM with our
‘Relaunch’ Program.

As we enter the next fiscal, the FMCG sector continues to be an essential contributor to the economy. We are
focused on delighting and serving consumers, customers, society, and shareholders through five strategic
and integrated choices: a portfolio of daily-use products in categories where performance drives brand
choice; superiority across product, package, brand communication, retail execution and value; productivity in
everything we do; constructive disruption across the value chain; and an agile, accountable, and empowered
organization. These are not independent strategic choices. They reinforce and build on each other, and
when executed well, they lead to balanced top-line and bottom-line growth and value creation. There is still
meaningful opportunity for improvement and leverage in every facet of this strategy, and we continue to
work to strengthen our execution of these choices.

L.V. Vaidyanathan
Managing Director
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@ Gillette India Limited

REPORT OF THE BOARD OF DIRECTORS

AND MANAGEMENT DISCUSSION & ANALYSIS

Your Directors’ have the pleasure of presenting
the 38% Annual Report and the Audited Financial
Statements of the Company for the Financial Year
ended June 30, 2022.

FINANCIAL RESULTS

(Figures in X Crores)

Particulars

Revenue from Operations 2,256 2,009
Profit before tax a1 429
Profit after tax 289 310
Earnings per share

- Basic ) 88.79 95.25
- Diluted ®) 88.79 95.25

FINANCIAL YEAR
The Company’s Financial Year is July 15t to June 30,
DIVIDEND

During the Financial Year, the Board of Directors
declared an interim dividend of ¥ 33 per Equity Share.
The payment of interim dividend to the shareholders
was completed on February 25, 2022.

Your Directors are pleased to recommend a final
dividend of ¥ 36 per Equity Share for the Financial Year
ended June 30, 2022. This final dividend is subject to
approval of the members at the ensuing 38" Annual
General Meeting.

ECONOMY AND MARKETS

The operating environment this year continued to
be volatile, with unprecedented challenges, with
high inflation in key commodities and supply chain
disruptions, among others. Despite these headwinds,
the Indian economy grew by 8.7%* in Financial Year
2021-2022 as we emerged from the pandemic. Several
initiatives and measures introduced by the government,
most importantly the accelerated rate of vaccinations,
provided impetus and contributed towards economic
recovery by aiding mobility, resumption of services
and helping boost consumer confidence.

The pandemic accelerated many consumer and
market trends, including the emergence of new
channels, an enhanced focus on health, hygiene, and
wellbeing. Digital dependency in everyday consumer
lives increased substantially. However, inflation has
ebbed consumption momentum, especially in rural
markets.

* Source: Press release of Ministry of Finance dated August
1, 2022.

Annual Report 2021-22

OPPORTUNITIES, RISK AND OUTLOOK

The International Monetary Fund (IMF) projects Indian
economy to grow by 7.4%* in the Financial Year
2022-2023. With this, India will remain to be one of
the fastest growing major economies in the world in
2022-23.

However, IMF projects global inflation in 2022 at
8.3%*. Sustained inflationary outlook, supply-chain
constraints and external headwinds will continue to
pose challenges. Amidst this, it will be imperative
for companies to navigate through uncertainties
caused by external factors and leverage the available
opportunities with agility.

While short to medium term challenges exist owing
to a weak global economic outlook, the long-term
outlook for the FMCG sector remains positive. Your
Company is well positioned to sustain and improve
its performance with a resilient workforce, leverage
opportunities with agility, address challenges and
overcome the risks.

* Source: IMF World Economic Outlook July 2022.
BUSINESS PERFORMANCE

Despite unprecedented headwinds from
macroeconomic challenges and softening
consumption trends during the fiscal, the Company
delivered sales of ¥ 2,256 crores, up 12% versus
year ago behind the strength of its superior product
portfolio and improved retail execution. Profit after tax
was ¥ 289 crores, down 7%, largely behind commodity
cost inflation which was significantly countered by
cost productivity and price-mix. Compared to the
fiscal two years ago, the Company’s sales are up 34%
and Profit after tax is up 26%.

Our commitment to our integrated strategies of a
strong portfolio, superiority, productivity, constructive
disruption, and an agile & accountable organization
structure, has empowered us to deliver these
consistent results this fiscal year, despite unforeseen
headwinds and disruptions in the macroeconomic
and business landscape. This is a testament to the
strength of our products and strategic choices to drive
meaningful superiority across products, packaging,
communication, retail execution and value proposition.
Our strategy is fueled by balancing innovation and
industry-leading practices, while driving productivity
in everything we do via resilient organization. While the
near-term continues to be marked by unprecedented
challenges and uncertainties, we will continue to
focus on our strategy which has consistently enabled
us to deliver balanced growth and value creation.



INTEGRATED STRATEGIC CHOICES

PORTFOLIO
performance drives

brand choice

ORGANIZATION

empowerad, agile,
accountable

g

CONSTRUCTIVE PRODUCTIVITY
DISRUPTION to fuel
BCTOSS our investments
business

INTEGRATED
GROWTH
STRATEGY

SUPERIORITY
o win with
CONSUMers

FINANCIAL RATIOS

Gillette India Limited @

Your Company has delivered great results over the
years, in a volatile macro environment against very
capable competition, through focus on executing our
integrated strategies with excellence. We are focused on
delighting and serving consumers, customers, society and
shareholders through five strategic and integrated choices:
a portfolio of daily-use products where performance drives
brand choice; superiority across product, package, brand
communication, retail execution and value; productivity
in everything we do; constructive disruption across the
value chain; and an agile, accountable and empowered
organization. These are not independent strategic
choices. They reinforce and build on each other, and when
executed well, they lead to balanced top and bottom
line growth and value creation. There is still meaningful
opportunity for improvement and leverage in every facet
of this strategy, and we continue to work to strengthen
our execution of these choices.

m 2020-21 Change Explanation for changes over 25% in the
(%) _ratios, if any

Debtors’ (Trade 9.93 10.34 -4 -

receivable) turnover

Inventory turnover 6.10 617 -1 -

Interest coverage ratio 40.10 82.80 -52 The variation is on account of higher interest

on income tax in the current year

Current ratio 1.43 1.46 -2 -

Debt equity ratio - - - -

Operating profit margin 19% 22% -14 -

Net profit margin 13% 15% -17 -

Return on Net worth 35% 37% -4 -

GROOMING BUSINESS

Your Company’s grooming business had a strong
year. Our irresistible superiority on product and
commercial innovations continued to add millions of
new users to the Gillette franchise delivering holistic
top-line, bottom-line and market share growth.

This year, we executed an initiative on Gillette Mach 3
with a wider product range, premium packaging and
best in-store visibility. We also launched Venus Skin
love — a premium disposable razor that has helped
add new consumers via strong demand creation and
go-to-market excellence.

Annual Report 2021-22
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@ Gillette India Limited

We have also delivered strong growth on our double
edge blades business by delivering highest ever
distribution.

Veriiis

£ Y WHEN YOU FEEL THE LOVE,
YOU LOVE THE FEEL!

We integrated the selling and marketing operations
for Braun in India. Braun is a world-renowned brand
known for its design, precision and innovative
technology. Braun adds an extensive range of male
and female grooming products like electric shavers,
trimmers and epilators thereby better catering to
evolving needs of today’s consumer.

|-

As a result of key interventions across the Gillette
portfolio, we recorded our highest-ever market share
in the Blades and Razors category this Financial Year.

ORAL CARE BUSINESS

After an extremely strong Financial Year 2020-21,
Oral-B delivered another year of strong results in
Financial Year 2021-22 with strong growth across
value share, volume share and market penetration
for the brand. Our deliberate focus on irresistible
superiority across vectors resulted in adding millions
of new users to the brand, along with balanced top
and bottom-Lline growth.

Annual Report 2021-22

REMOVES UPTO

90% GERMS’

SIGNALS WHEN
TO CHANGE §

INDICATOR

We launched the superior Criss Cross range of
toothbrushes with Indicator bristles and also
expanded our naturals portfolio. We launched our
entry level Kids toothbrush which will help bring
quality oral care at an affordable price.

OralB

i pKE BRUSHj,, G

" eUN -

In the electric toothbrush range, we drove strong
growth behind our digital activations to help deliver
on our promise to provide superior oral care to our
consumers.

The combination of strong innovations, with a robust
go-to-market execution and strong media presence
led to meaningful value to our consumers and
customers helping us grow significantly ahead of the
category.

We continued to leverage our targeted trial programs
and deeper distribution plans enabling more
consumers to have access to superior brushes.

RISK MANAGEMENT

Your Company has set up a Risk Management
Committee, details of which are provided in the
Corporate Governance section of the report. The
Company has also adopted a risk management
policy. The Company’s risk management policy is in
line with the parent Company’s global guidelines and
as such adequate measures have been adopted by
the Company to anticipate, plan and mitigate the
spectrum of risks it faces.



BUSINESS, FINANCE & OPERATIONAL RISKS

On business risks, the Company undertakes a
Competition Response Model program. For financing
risks, it has a robust operational contingency plan. It
also undertakes Business Contingency Plan for key
vendors and natural disasters. The Company also has
adequate Insurance coverage to protect the value of
its assets. This coverage duly covers any risks relating
to business interruption resulting from property
damage and legal liability resulting from property
damage or personal injury. The Company has in place
a very stringent and responsive system under which
all its distributors and vendors are assessed before
being selected.

REGULATORY AND COMPLIANCE RISKS

Your Company operates within the letter and spirit
of all applicable laws. General compliance with legal
requirements is an important component of your
Company's Worldwide Business Conduct Manual and
the same directs the following action from every
employee:

e To obey all legal requirements at all times;

e To understand exactly what legal requirements
apply to the work function;

e To consult the legal personnel if there are
conflicting legal requirements in different
jurisdictions;

* To strictly follow the directions from the legal
personnel;

e To address and resolve, in a timely manner,
any legal compliance issues that have been
identified;

*  Absolutely no violation of any law; and

*  To immediately report any instance of violations
to the Legal Department.

Your Company has set in place the requisite
mechanism for meeting with the compliance
requirements, periodic monitoring of compliance to
avoid any deviations, and regular updates to keep
pace with the regulatory changes.

SECURITY RISKS

Your Company has implemented comprehensive
security programs supported by latest technology and
trained manpower to protect employees and assets,
at all its offices and plants. During the Financial
Year under review, no major security breaches or
incidents occurred at any of the Company’s plants.
A comprehensive security risk assessment is carried
out regularly and adequate security measures are
implemented to cater to changing security scenario.
Your Company has installed the best of the security
measures and processes to protect its personnel
and assets.

Gillette India Limited @

INTERNAL CONTROLS & THEIR ADEQUACY

Your Company continues to prioritize sustainable
control processes that are integral part of organization
Culture. It has built strong Internal Controls
Environment and Risk Assessment / Management
systems. These systems enable the Company to
comply with Internal Company policies, procedures,
standard guidelines, and local laws to help protect
Company’s assets and confidential information
including personally identifiable information (PIl)
against financial losses and unauthorized use. The
robust controls environment at your Company is
efficiently managed and monitored through:

e Controls Self-Assessments (CSAs)

CSAs are performed during October to December
period of every Financial Year across business
processes. The purpose of this thorough exercise
is to review and evaluate process compliances
against standard control objective, activities
and attributes. This enables the Company to
proactively identify control weaknesses and
initiate actions to sustainably mitigate them.

e Stewardship and Global Internal Audit (GIA)

Reviews led by a team of three independent
fulltime Internal Controls experts, their role is to
ensure that all key processes i.e. selling, revenue,
distribution, trade & marketing spends, vendor
payments, and plant operations are reviewed
and assessed at appropriate intervals. The
observations and findings are shared with senior
management for implementing quality action
plans to strengthen overall controls environment
in these processes. The assessments of High
risks and SOX Compliance areas are assessed by
an independent internal audit department lead
by the Company’s Global Internal Audit team.
This team comprises of certified internal controls
process experts and have experiences across
different markets that the Company operates in.
The action taken by the management to correct
the processes is then reviewed and reported
appropriately.

e Governance Board

The Governance Board is led by the Managing
Director and comprises of Group Chief Financial
Officer, Chief Human Resource Officer, Supply
Chain Leader, Purchasing & Sustainability Leader
and General Counsel. The Governance Board
assesses, and reviews enterprise level risks
and works with process owners and functional
managers to ensure that corrective action is
taken, and risk is mitigated as appropriate.

During the Financial Year under review, all Controls
issues identified have been 100% remediated by

Annual Report 2021-22
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@ Gillette India Limited

executing quality action plans in consultation with
internal controls and stewardship experts.

During the Financial Year, the Board of Directors had
appointed Ms. Pooja Bhutra, Chartered Accountant,
as the Internal Auditor of the Company for the
Financial Year 2021-22.

BUSINESS RESPONSIBILITY REPORT

A separate report on Business Responsibility has
been appended as Annexure I to this Report.

CORPORATE SOCIAL RESPONSIBILITY & CITIZENSHIP
EFFORTS

We have built Citizenship into how we do business
every day. Our Citizenship framework comprises
of our actions and initiatives across key pillars
of Community Impact, Equality & Inclusion and
Environmental Sustainability, with a foundation of
Ethics & Corporate Responsibility guiding everything
we do. Since its foundation, your Company believes
in being a force for growth and force for good in the
communities that it operates in.

Through our flagship CSR program - P&G Shiksha,
we continue to focus on providing holistic
education for underprivileged children through a
360-degree educational intervention. We launched
the ‘“#PGSurakshalndia’ program in response to
the COVID-19 pandemic, to serve our employees,
consumers, and communities alike in testing times,
in partnership with various government and relief
organizations. Further, our disaster relief efforts aim
to provide aid to those affected by natural disasters.
In addition to this, our brands and people continue
to make a positive difference in society through their
consistent hard work.

We introduced our flagship CSR program ‘P&G
Shiksha’ in 2005 with the vision of providing means
to education to underprivileged children in the
country. Today, we have come a long distance from
where we began. The 2500 schools that we have
built and supported over the years will impact over
23 lakh children in need by improving their learning
environment.

Over time, ‘P&G Shiksha’ has evolved into a holistic
education program that aims to improve learning
outcomes in children, strengthen educational
infrastructure and empower marginalized girls
through education.

Along with our NGO partner Round Table India (RTI),
we have focused on constructing new classrooms,
building playgrounds and improving health and
hygiene facilities for children like clean drinking water
and separate toilets for girls and boys at Government
owned schools. We believe that this will impact the
learning environment and encourage more students
to take interest in education, return to school and
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enable a change in mindset. Last year, we undertook
multiple projects and constructed more than 300
classrooms.

We are partnering with Educational Initiatives to
implement ‘Mindspark’, a computer based adaptive
learning tool to remediate learning gaps in students
across government schools in Rajasthan, Himachal
Pradesh, Maharashtra, Madhya Pradesh, Andhra
Pradesh, Uttarakhand, Gujarat and Telangana.
Research found that children studying in a particular
grade may not possess the conceptual understanding
and grade level competency which is at par with
the grade they are in. This means, that a child
may progress to a higher grade, yet does not fully
understand a concept from a lower grade.

‘Mindspark’ helps in minimizing this learning gap in
children and bringing their learning levels at par with
their grade.The tool integrates pedagogy, teacher
instruction and a learning management system
to assess a student’s learning level and develop a
customized learning path for each one of them. During
the pandemic induced school closure, we upgraded
the tool to make it available on smartphones, to
enable children to continue learning from the safety
of their home and minimize learning losses. As
schools begin to reopen, we are now focusing on
bringing the program back to schools, so the children
can learn more effectively and efficiently. Last year,
the program impacted over 72,000 children across 8
states in the country, by enabling learning from the
safety of home.

Together with our NGO partner Pratham Education
Foundation, we are working towards bridging
existing learning gaps in children through on-ground
remedial learning interventions. We do this through a
community based and an ‘in-school’ model, together
with the support of trained volunteers from within
the community and teachers at school. During
the lockdown, we had adopted a remote outreach
model of engaging with the children, by leveraging
technology and mobilizing the community volunteers,
to ensure learning continuity. As part of this, we
regularly shared simple project-based activities with
children focused on language, math and science by
leveraging WhatsApp, phone calls and SMSs. Further,
we also shared curated messages in text, audio and
video formats to aid the learning process.

As schools begin to reopen, in addition to our digital
outreach, we conducted learning camps focused on
strengthening foundational learning levels in children.
This was aimed at ensuring school-readiness, with
the support of our community volunteers. During
the fiscal year, we impacted over 30,000 children
across 5 states and 1 Union Territory and observed
a significant improvement in their learning levels. At
the end of the intervention, more than 70% students



We've built citizenship into
our business which is enabling
us to responsibly serve all our
stakeholders and the broader
world around us
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were able to read as per their expected learning
levels compared to less than 25% at the beginning of
the intervention.

Through our early childhood education program in
partnership with Pratham Education Foundation, we
are focusing on developing motor, cognitive, social-
emotional, language and creative skills in children,
thereby setting them up for a fast-paced growth as
they start school. During the pandemic, we ensured
learning continuity, by engaging with parents and
community volunteers to conduct learning activities
with children at home using materials easily
available at home like peas, beads, clay and more. As
the pandemic began to ease, we launched a school
readiness campaign, for equipping children studying
in Grades 1 and 2, with essential foundational skills
as they start school, with the support of their
mothers. During the year, we impacted more than
55,000 children through this program. At the end of
the intervention, more than 80% of children in the
intervention group demonstrated socio-emotional,
cognitive, motor and language skills.

Additionally, your Company also continued to impact
the communities around its plants in a holistic
manner throughout the Financial Year.

Your Company has constituted a Corporate Social
Responsibility Committee. The composition and terms
of reference of the Corporate Social Responsibility
Committee are provided in the Corporate Governance
Report annexed to this Report.

Annual report on Corporate Social Responsibility
activities as required under the Companies (Corporate
Social Responsibility Policy) Rules, 2014 has been
appended as Annexure Il to this Report.

ENVIRONMENTAL SUSTAINABILITY AND CONSERVATION
OF ENERGY

Environmental sustainability is embedded in
everything we do, and we work towards achieving
ambitious goals that we set, to continue our
progress. We believe that while it is our responsibility
to create and deliver superior products and value to
our consumers to improve their lives, it is also our
responsibility to do so in a way which minimizes our
environmental footprint. We ensure this by focusing
on technologies, processes and improvements that
matter for the environment and are based on our
endeavour of being a force for good for the planet.

Within its operations, your Company strives to grow
responsibly and continuously improve our efficiency
while reducing our carbon footprint.

All our manufacturing units in India are ‘zero waste to
landfill, which means that no manufacturing waste
is discharged into the environment. Your Company’s
plants have significantly reduced carbon emission
and energy consumption. Apart from this, the plants
are also raising awareness about environmental
sustainability in the neighbouring community through
engagements and plantation drives.

The P&G brands have also stepped forward towards
environmental sustainability. Our brand Venus
already uses 30% recycled plastic for its handles.
The Venus boxes are also fully recyclable.

Additionally, we put forth a new ambition to achieve
net-zero greenhouse gas (GHG) emissions across its
operations and supply chain, from raw material to
retailer, by the year 2040. Your Company continues
to build partnerships with external organizations to
combat some of the challenges and issues we are
facing today on sustainability.

Certain sustainability measure taken by the Company
at its various sites are given below:

* Installation of brane tank in softener plant during
the softener regeneration, helped to reduce
water consumption.

* Installation of scale watcher controllers for
cooling tower led to reduction in water usage &
chemical dosing.

* Installation of Zero Liquid Discharge system is
under progress at Bhiwadi plant, through which
we will be able to recirculate the ETP treated
water back to process thereby resulting in water
footprint reduction.

* Installation of motion sensors in meeting rooms
to switch off split air conditioners, when not in
use, to save energy.

* Installation of piped natural gas kit on diesel
generator sets for dual energy.

* Identification of air leakages through regular
inspections and maintenance of compressed air
systems along with use of specialized equipment
for air leakage detection has minimized
compressed air leaks and resulted in reduction
in consumption of power.

* GHG emission reduction by investment in
renewable energy certificate.

* Use of electric vehicles for regular transport of
employees and electrification of kitchen, leading
to reduction of GHG emissions.

\iralihal '-‘ll;ﬁéﬂr_-‘ﬁ{ Thl=TAIrlta TAl=TAR L] TAl=TA Rl Thl=TA Pl
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TECHNOLOGY ABSORPTION AND RESEARCH &
DEVELOPMENT

Your Company has the advantage of availing advanced
technology and continuous upgradation thereof
from The Procter & Gamble Company, USA and its
subsidiaries (The Procter & Gamble group). This is
an unmatched competitive advantage that helps the
Company deliver strong business results.

Your Company benefits from the Procter & Gamble
group’s research and development efforts and
activities across the globe. Technology absorption
and adaptation is a continuous process. The
products manufactured / sold by the Company are
a result of the imported technology received on an
ongoing basis from the Procter & Gamble group.
Initiatives are constantly undertaken for innovation of
products, new product development, improvement
of packaging, enhancement of product quality
and application of best information technology to
automate, simplify and generate efficiencies in
various business processes.

The Company, having ongoing access to cutting-
edge technology, derives benefits such as product
development, consistent superior product quality,
process efficiencies, cost effectiveness and energy
efficiency.

As the Company avails benefits of research and
development of the Procter & Gamble group across
the globe, your Company has not incurred any
expenditure on research and development during the
Financial Year.

FOREIGN EXCHANGE EARNINGS & OUTGO

The details of foreign exchange earnings and outgo
as required under Section 134 of the Companies
Act, 2013 and Rule 8(3) of the Companies (Accounts)
Rules, 2014 are mentioned below:

(Figures in ¥ Lakhs)

For the For the
year year
ended ended
June 30, June 30,
2022 2021
Foreign Exchange earnings 17,532 11,980
Foreign Exchange outgo 58,760 57,284

RELATED PARTY TRANSACTIONS

Your Company has formulated a policy on related
party transactions which is available on Company’s
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website at  https:/in.pg.com/india-governance-
and-policies/gil/terms-and-policies/. This policy
deals with the review and approval of related party
transactions. All related party transactions are placed
before the Audit Committee for review and approval.
Prior omnibus approval is obtained for related party
transactions which are of repetitive nature, entered
in the ordinary course of business and at arm’s
length. All related party transactions are subjected to
independent review by chartered accountant firm to
confirm compliance with the requirements under the
Companies Act, 2013 and the SEBI (Listing Obligations
and Disclosure Requirements) Regulations, 2015.

Details of material related party transaction entered
into during the Financial Year 2021-22 are given
below:

Procter & Gamble
International
Operations S.A.,
Singapore Branch

Name of Related Party

Nature of transaction Import of Finished

goods

Amount of transaction during ¥ 295.76 crores
Financial Year 2021-22

The above transaction was approved by the
Shareholders by passing an Ordinary Resolution
through Postal Ballot on January 8, 2018. Being
related parties, the Promoter shareholders had
abstained from voting on the said resolution.

All related party transactions entered into during
the Financial Year were in the ordinary course of
business and on arm’s length basis. Accordingly, the
disclosure of related party transactions as required
under Section 134(3)(h) of the Companies Act, 2013 in
Form AOC-2 is not applicable to your Company.

LOANS AND GUARANTEES GIVEN AND INVESTMENTS
MADE

Your Company has not given any loans, guarantees
or made any investments during the Financial Year.

PUBLIC DEPOSITS

Your Company has not accepted any Public Deposits
under Chapter V of the Companies Act, 2013, during
the Financial Year.

PREVENTION OF SEXUAL HARASSMENT AT WORKPLACE

As per the requirement of the Sexual Harassment
of Women at Workplace (Prevention, Prohibition &
Redressal) Act, 2013 and Rules made thereunder,

Annual Report 2021-22
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your Company has constituted Internal Complaints
Committee. During the Financial Year, three
complaints with allegations of sexual harassment
were filed with the Company. The complaints were
closed during the Financial Year. No complaints were
pending as on June 30, 2022.

DIRECTORS’ RESPONSIBILITY STATEMENT

Pursuant to the requirement under Sections 134(3)
(c) of the Companies Act, 2013, with respect to the
Directors’ Responsibilities Statement, it is hereby
confirmed:

i. that in the preparation of the Annual Accounts
for the Financial Year ended June 30, 2022,
the applicable accounting standards had been
followed along with proper explanation relating
to material departures;

ii. that the Directors had selected such accounting
policies and applied them consistently and made
judgments and estimates that were reasonable
and prudent so as to give a true and fair view of
the state of affairs of the Company at the end of
the Financial Year and of the profit or loss of the
Company for the Financial Year under review;

iii. thatthe Directors had taken proper and sufficient
care for the maintenance of adequate accounting
records in accordance with the provisions of the
Companies Act, 2013, for safeguarding the assets
of the Company and for preventing and detecting
fraud and other irregularities;

iv. that the Directors had prepared the accounts
for the Financial Year ended June 30, 2022, on a
“going concern” basis;

v. that the Directors had laid down internal
financial controls to be followed by the Company
and such internal financial controls are adequate
and were operating effectively; and

vi. that the Directors had devised proper systems
to ensure compliance with the provisions of all
applicable laws and that such systems were
adequate and operating effectively.

CORPORATE GOVERNANCE

A separate report on Corporate Governance along
with the Auditors’ Certificate on its compliance is
annexed to this Report.

Annual Report 2021-22

ANNUAL RETURN

The Annual Return for Financial Year 2021-22, as
required under Section 92(3) of the Companies Act,
2013 and Rule 12 of the Companies (Management and
Administration) Rules, 2014 is available on the website
of the Company at https:/in.pg.com/india-investors/
gil/reports-announcements/ announcements/.

HUMAN RESOURCES

Your Company operates in a highly competitive
environment vis-a-vis attracting the best talent for
its operations and therefore the human resources
management function has assumed vital importance
in the Company. Your Company focuses on attracting,
motivating and retaining the best talent. Its people
systems like talent supply, performance management
and talent development are robust and competitive.
We have put in place robust HR programs to ensure
that the organization is geared up to deliver the
future.

Attracting & Retaining Talent: Your Company
continues to be a key source for Global talent and
a preferred Employer of Choice for the workforce
in India. We continue to drive our build from within
strategy and focus on our core campus programs,
which coupled with our innovative campus branding
initiative ensures we continue to be an Employer of
Choice in our Core Campuses and beyond. Over the
course of the last year, we have massively scaled
up our lateral hiring capabilities, in line with our
growing business needs. We implemented a fully
face to face internship program this year for all our
campus interns. We continue to retain our Top 10
Best Employer ranking in the Annual Dare2Compete
Campus Survey.

Developing Talent: Our policies on leadership pipeline,
talent planning, mentoring and diversity & inclusion
continue to evolve and stay ahead of the times, to
ensure that we attract and retain the best talent. All
our new hires undergo a very comprehensive 3-day
corporate on-boarding program called ‘GetIN’ which
is coupled with functional onboarding programs to
ensure that they are able to make an impact and feel
valued from Day 1. Building organization capability
continues to be a key focus area for us and we
continue to organize virtual learning sessions as part
of the P&G Learning Academy offerings.

Our Company’s performance management system
is robust and strives for Impact through Growth. It



clearly assesses and differentiates employees on
the basis of performance. We have established a
CARE program to build the capability of our people
managers. With our focus on inclusive development,
we were recognized by 'Working Mothers' Magazine
as one of the Best Companies for Women in India 6t
year in a row. The number of employees as on June
30, 2022 was 597.

The statement of Disclosure of Remuneration under
Section 197 of the Companies Act, 2013 and Rule 5(1)
of the Companies (Appointment and Remuneration
of Managerial Personnel) Rules, 2014 is appended as
Annexure Il to this Report.

As per the provisions of first proviso to Section 136 (1)
of the Companies Act, 2013, this Report and Financial
Statements are being sent to the Members of the
Company excluding the statement of particulars
of employees under Rule 5 (2) of the Companies
(Appointment and Remuneration of Managerial
Personnel) Rules, 2014. Any Member interested in
obtaining a copy of the said statement may write to
the Company Secretary at investorgil.im@pg.com.

DIRECTORS AND KEY MANAGERIAL PERSONNEL

Mr. Gagan Sawhney ceased to be Chief Financial
Officer of the Company effective July 31, 2021 and
was re-designated as 'Non-Executive Director' of the
Company effective August 1, 2021.

Mr. Gautam Kamath had been appointed as the Chief
Financial Officer of the Company effective August 1,
2021. The Board of Directors, on the recommendation
of the Nomination & Remuneration Committee had
appointed Mr. Gautam Kamath as an Additional
Director upto the 37" Annual General Meeting of
the Company and Executive Director for a period
of five years, effective August 1, 2021. Further, the
Shareholders have approved such appointment by
resolution passed through postal ballot mechanism
on October 16, 2021. Mr. Kamath being a non-resident
at the time of his appointment, application was made
to Central Government for its approval.

Mr. Karthik Natarajan was re-designated as Non-
Executive Director of the Company effective August
24, 2021.

The Board of Directors on the recommendation
of the Nomination & Remuneration Committee
had appointed Mr. Srinivas Maruthi Patnam, as
an Additional Director holding office upto the
37" Annual General Meeting of the Company and
Executive Director for a period of five years, effective
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September 1, 2021. Further, the Shareholders of the
Company approved such appointment at the 37t
Annual General Meeting.

Mr. Ghanashyam Hegde ceased to be Company
Secretary & Compliance Officer of the Company
effective August 31, 2021 and Ms. Flavia Machado
has been appointed as the Company Secretary
& Compliance Officer of the Company effective
September 1, 2021.

Mr. Madhusudan Gopalan ceased to be the Managing
Director of the Company effective June 30, 2022.
The P&G Management and the Board of Directors of
the Company express their deepest gratitude to Mr.
Madhusudan Gopalan for his exemplary leadership
and consistent value creation, guidance and direction
to the Company during his tenure as Managing
Director.

Mr. L. V. Vaidyanathan has been appointed as
Managing Director of the Company effective July
1, 2022. The Shareholders of the Company have
approved his appointment by resolution passed
through postal ballot mechanism on July 17, 2022. Mr.
L. V. Vaidyanathan being a non-resident at the time
of his appointment, the Company is in the process
of seeking approval for his appointment from the
Central Government.

Mr. Pramod Agarwal and Ms. Sonali Dhawan,
Directors, retire by rotation and being eligible, offer
themselves for re-appointment at the ensuing 38t
Annual General Meeting.

Appropriate resolutions for the re-appointment of
the aforesaid Directors are being proposed at the
ensuing 38™ Annual General Meeting, which the
Board recommends for approval of the Shareholders
of the Company.

Brief Profiles of these Directors are mentioned
in Corporate Governance section of this report.
Details of the Directorships of Directors proposed
to be re-appointed as required under the SEBI
(Listing Obligations and Disclosure Requirements)
Regulations, 2015 are contained in the Notice
convening the ensuing 38" Annual General Meeting
of the Company.

The Independent Directors of your Company have
given declarations to your Company stating that they
meet the criteria of independence as mentioned
under the Companies Act, 2013 and the SEBI
(Listing Obligations and Disclosure Requirements)
Regulations, 2015.

Annual Report 2021-22
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The Board is of the opinion that all the Independent
Directors of the Company possess integrity, have
relevant expertise and experience and fulfill the
conditions specified under the Companies Act, 2013
and the SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015. The details of
the familiarization programme and Annual Board
Evaluation process for Directors have been provided
under the Corporate Governance section of the
Report.

NUMBER OF MEETINGS OF BOARD OF DIRECTORS

Six (6) meetings of the Board of Directors of the
Company were held during the Financial Year. For
further details on meetings of the Board of Directors
and its Committees, please refer to the Corporate
Governance section of Report.

POLICIES

Your Company has adopted various policies including
policies on related party transactions, corporate
social responsibility, vigilL mechanism, nomination
and remuneration, materiality of events and dividend
distribution which are available on the website of the
Company at https:/in.pg.com/india-governance-and-
policies/gil/terms-and-policies/.

AUDITORS

Kalyaniwalla & Mistry LLP, Chartered Accountants
were appointed as StatutoryAuditors of your Company
at the 33 Annual General Meeting held on November
15, 2017 for a term of five consecutive years up to the
ensuing 38" Annual General Meeting. It is proposed
to re-appoint Kalyaniwalla & Mistry LLP, Chartered
Accountants as Statutory Auditors of your Company
to hold office from the conclusion of the 38" Annual
General Meeting until the conclusion of the 43
Annual General Meeting. The Audit Committee and
the Board of Directors of the Company recommend
the said re-appointment to the Shareholders for
their approval. Appropriate resolution for the said
re-appointment is being moved at the ensuing 38t
Annual General Meeting.

The Report given by Kalyaniwalla & Mistry LLP,
Statutory Auditors on the financial statements of the
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Company for the Financial Year ended June 30, 2022
is part of this Report. There has been no qualification,
reservation or adverse remark given by the Auditors
in their Report.

SECRETARIAL AUDIT

Secretarial Audit was carried out by M/s. Saraf &
Associates, Practicing Company Secretaries for the
Financial Year 2021-22. There were no qualifications,
reservations or adverse remarks given by Secretarial
Auditors of the Company. The Secretarial
Audit report has been appended as Annexure IV to
this Report.

SECRETARIAL STANDARDS

During the Financial Year, your Company has complied
with mandatory Secretarial Standards issued by the
Institute of Company Secretaries of India.

ACKNOWLEDGEMENT

We are grateful to The Procter & Gamble Company,
USA and its subsidiaries for their invaluable support
in terms of access to the latest information and
knowledge in the field of research & development
for products, ingredients and technologies; timely
inputs to exceptional marketing strategies; and the
goodwill of its world-renowned Trademarks and
superior brands. We are proud to acknowledge this
unstinted association that has vastly benefited the
Company.

Your Directors’ place on record its deep appreciation
for the co-operation and support of the Government
authorities, distributors, wholesalers, retailers,
suppliers, clearing and forwarding agents, business
associates, bankers, consumers, employees and
Shareholders and look forward to their continued
support on the journey ahead.

On behalf of the Board of Directors

Gurcharan Das
Chairman

Mumbai
August 22, 2022
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ANNEXURE |
Business Responsibility Report for Financial Year 2021-22 o
o
3
SECTION A: GENERAL INFORMATION ABOUT THE COMPANY §
<
) ) o
Sr. No. | Particulars Details =
<
1. Corporate Identity Number (CIN) L28931MH1984PLC267130 2
Name of the Company Gillette India Limited
3. Registered address P & G Plaza, Cardinal Gracias Road, Chakala, Andheri
(East), Mumbai 400099
4. Website in.pg.com
5. E-mail id investorgil.im@pg.com g
6. Financial Year reported July 1, 2021 to June 30, 2022 b
£
7 Sector(s) that the Company is engaged | Blades & razors (NIC 25931) S
in (industrial activity code-wise) Oral care (NIC 20235) i"
Toiletries (NIC 20237) =
8. List three key products/services that the | 1. Blades and Razors §
Company manufactures/provides (as in | 2. Oral care Products E
balance sheet) 3. Toiletries
9. Total number of locations where business
activity is undertaken by the Company
(@) Number of International Locations None
(b) Number of National Locations The Company’s business and operations are spread across g
the country. Details of location of plants are given below: '_3‘
Plant locations =
Bhiwadi Plant e
SPA - 65A, Bhiwadi Industrial Area, Bhiwadi, Dist. Alwar, §
Rajasthan — 301019 =
Baddi Plant 2
Plot no. 4, Industrial Area, Village Katha, Bhatoli Kalan
Dist. Solan, Baddi — 173205, Himachal Pradesh
10. Markets served by the Company The Company’s products have a national presence and
some of the products are also exported to other countries.
=
SECTION B: FINANCIAL DETAILS OF THE COMPANY §
(x)
Sr. No. | Particulars Details °;’
[=d
1. Paid up capital %32.59 Crores =
3
2. Total turnover 32,256 Crores o
=
3. Total profit after taxes 289 Crores @
4. Total Spending on Corporate Social | Refer Corporate Social Responsibility Report which is
Responsibility (CSR) as percentage of | appended as Annexure Il to the Directors’ Report
profit after tax (%)
5. List of activities in which expenditure in | Refer CSR Report which is appended as Annexure Il to the
4 above has been incurred Directors’ Report

Annual Report 2021-22
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SECTION C: OTHER DETAILS

Sr. No. | Particulars Details

1. Does the Company have any Subsidiary | The Company does not have any Subsidiary Company.
Company(ies)?

2. Do the Subsidiary = Company(ies) | Not applicable, as the Company does not have any
participate in the BR Initiatives of | Subsidiary Company.
the parent company? If yes, then
indicate the number of such Subsidiary
Company(ies).

3. Do any other entity/entities (e.g.| Your Company’s Sustainability Guidelines for External
suppliers, distributors etc.) that| Business Partners set our expectations with our
the Company does business with, | supply base with regard to Social and Environmental

participate in the BR initiatives of the
Company?

Responsibility. We actively seek business relationships
with partners that share these values, and that promote
high standards within their own supply chains. Our risk-
based audit program supports this effort by assessing
partners through third-party audits, and identifying
and remediating issues. We strive to effect change
in our supplier base when we identify improvement
opportunities, and this is an important way we fulfill our
purpose. We want to build a robust system of External
Business Partners that is fully integrated and synchronized
with your Company’s business and values.

SECTION D: BUSINESS RESPONSIBILITY INFORMATION

1. Details of Director(s) responsible for Business Responsibility

The Corporate Social Responsibility (CSR) Committee of the Company is responsible for the Business
Responsibility policies of the Company.

Details of the CSR Committee, which is responsible for implementation of the Business Responsibility policies:

DIN

02588131 09632201

00100011 06808527

Name

Mr. Anil Kumar Gupta

Mr. L. V. Vaidyanathan*

Mr. Gurcharan Das Ms. Sonali Dhawan

Designation

Independent Director

Managing Director

Independent Director | Non-Executive Director

#Mr. L. V. Vaidyanathan was appointed as the Managing Director and member of the Committee effective July 1, 2022.

2. Principle-wise (as per NVGs) Business Responsibility

Business Responsibility Principles are as stated below:

Principle 1 | Ethics, Transparency and Principle 5 | Human Rights (P5)

sase izl () Principle 6 | Environment Protection (P6)
Principle 2 | Safe Products & Products Lifecycle . -

Sustainability (P2) Principle 7 | Policy Advocacy (P7)
Principle 3 | Employees’ Well-being (P3) Principle 8 | Inclusive Growth (P8)
Principle 4 | Stakeholder Engagement (P4) Principle 9 | Customer Value (P9)

Annual Report 2021-22



DETAILS OF COMPLIANCE:

Sr. No. | Questions P1 (P2 P3 P4 P5 P6 P7 P8 P9
1. Do you have a policy(ies) for the relevant Principle?
2. Has the policy being formulated in consultation with | Y
the relevant stakeholders?
3. Does the policy conform to any national or international | The Worldwide Business Conduct Manual
standards? and the Human Rights policy statement

follows UN guiding principles on Business
& Human Rights

4. Has the policy being approved by the Board? Y Y Y Y

Does the Company have a specified Committee |Y Y Y Y
of the Board / Director / Official to oversee the
implementation of the policy?

6. Indicate the link for the policy to be viewed online https://in.pg.com/policies-and-practices/
worldwide-business-conduct-manual/

7 Has the policy been formally communicated to all|Y |Y |Y |Y |Y |Y |Y |Y |Y
relevant internal and external stakeholders?

8. Does the company have in-house structure to|Y |Y |Y |Y |Y |Y |Y |Y |Y
implement the policies?

9. Does the Company have a grievance redressal|Y Y Y Y Y Y Y Y Y
mechanism related to the policy(ies) to address
stakeholders’ grievances related to the policy(ies)?

10. Has the Company carried out independent audit / |Y Y Y Y Y Y Y Y Y
evaluation of the working of this policy by an internal
or external agency?

Note: Y = Yes

3. Governance related to Business Responsibility

At P&G, we strive to be a force for good and a force for growth. All successful and sustainable companies
have one thing in common - good governance practices. Your Company believes in “Doing the Right Thing,
Everytime”.

Your Company operates within the spirit and letter of the law, maintaining high ethical standards wherever we
conduct business. We believe that good governance practices contribute to better results for stakeholders.
We maintain governance principles, policies and practices that support management accountability. These are
in the best interest of the Company, our shareholders and all stakeholders, and they are consistent with the
Company’s Purpose, Values and Principles.

The Corporate Social Responsibility Committee and the Board of Directors assess the Business responsibility
performance annually. The Business Responsibility Report is issued annually along with the Annual Report of
the Company. The Business Responsibility Report can be viewed at in.pg.com.

Annual Report 2021-22
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OUR
PURPOSE

VALUES & PRINCIPLES

P&G People bring the
values to life as we
focus on improving

the lives of the world'’s

consumers

SECTION E: PRINCIPLE-WISE PERFORMANCE
Principle 1: Ethics, Transparency and Accountability

Your Company is committed to being a good corporate
citizen and doing the right thing. Our Purpose, Values
and Principles (PVPs) are the foundation of the
Company. Our philosophy is that a reputation of trust
and integrity is built over time, earned every day and
is what sets us apart. And our Principles articulate
P&G’s unique approach to conducting work every day.
We operate within the letter and spirit of the law,
maintaining high ethical standards. Our Purpose is to
improve consumers’ lives in meaningful ways, and it
inspires your Company to make a positive contribution
every day. Our Values of Integrity, Leadership,
Ownership, Passion for Winning, and Trust shape how
we work with each other and with our partners. We
believe that good governance practices contribute
to better results for Shareholders. We maintain
governance principles, policies and practices that

Annual Report 2021-22

support management accountability. These are in the
best interest of the Company and our Shareholders,
and they are consistent with the Company’s PVPs.

Your Company reinforces responsibilities on all its
employees, of observing high standards of Corporate
Governance through the Company’s Worldwide
Business Conduct Manual which sets forth
management’s commitment to conduct its business
affairs with high ethical standards. The Sustainability
Guidelines for external business partners explain
the global standards to be followed by the external
business partners in their daily business activities on
behalf of the Company. External business partners
and their suppliers are expected to share your
Company’s commitment to these standards.

Your Company is committed to creating a work
environment that fosters open communication and
supports employees in reporting potential violations.
Your Company being a part of the Procter & Gamble
group is guided by a Whistle Blower Policy as laid
down in its Worldwide Business Conduct Manual.
Any employee or other interested person can call on
The Worldwide Business Conduct Helpline, twenty-
four hours a day, seven days a week, to report
any concerns about violations of the Company’s
Worldwide Business Conduct Standards. The
Worldwide Business Conduct Helpline is not staffed
or monitored by the Company personnel. All calls
can be completed anonymous if the caller desires.
The Helpline can take calls in most languages
spoken by employees around the world. Calls made
to the Helpline are reported to the Company’s
Corporate Security and Legal personnel, who ensure
appropriate investigation and follow- up of all calls.
Callers are given a confidential identification number
so they can inquire about the status of their reported
concerns. The Worldwide Business Conduct Helpline
is accessible to all employees. Your Company is
committed to reviewing all allegations of wrongdoing,
and we do not tolerate retaliation of any kind.

In compliance with the requirement under the SEBI
(Listing Obligations and Disclosure Requirements)
Regulations, 2015 and Section 177 of the Companies
Act, 2013 and the Rules made thereunder, the
Company has adopted the said whistle blower policy
as the vigil mechanism for Directors and employees
to report genuine concerns or grievances such as
unethical behaviour, actual or suspected fraud
or violation of the Company’s code of conduct or
ethics policy. The Audit Committee oversees the vigil
mechanism and cases reported alongwith the status
report and action taken (if any) are reported to the
Committee. During the Financial Year, 6 complaints
were reported to the Audit Committee. These cases
were dealt with in accordance with the Worldwide
Business Conduct Manual.



Principle 2 : Safety and Sustainability throughout
the life cycle

We have a responsibility to make the world better—
through the positive impact our brands and Company
can have in communities worldwide. Our goal is to
create brands that enable consumers to make more
sustainable choices. We have integrated sustainability
into our business practices, operations, innovation,
brand building and culture.

In order to improve lives, now and for generations
to come, we ensure that our products, packaging
and operations are safe for employees, consumers
and the environment. We ensure this with a focus
on technologies, processes and improvements that
matter for the environment. Product quality and
safety are of the utmost importance to your Company.
Our purpose is to make superior products that
not only delight consumers but are also produced
responsibly. Customers choose your Company
because we provide products of superior quality and
value that improve the lives of the consumers.

P&G continuously strives to deliver products with
an improved environmental profile. To reduce the
environmental impact of our products P&G uses
life cycle analysis to understand where the biggest
impact exists, to know where to focus innovation. Its
deep understanding of the consumer enables P&G
to develop sustainable products that will delight the
consumer, without tradeoffs in performance.

Your Company is focused on the environmental
performance of its entire supply chain, including
its manufacturing facilities, its suppliers, and the
logistics of its finished products. Your Company is

CLIMATE

WATER

WASTE
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focused on creating efficiencies in energy, water and
waste emissions.

Within our operations, we strive to grow responsibly
and continuously improve our efficiency while
reducing our carbon footprint. This year, P&G Group
in India achieved ‘plastic packaging waste neutrality’,
as it collected, processed and recycled over 19,000
MT post-consumer plastic packaging waste from
across the country, which is more than the amount
of plastic packaging in its products sold during the
year. In the last 5 years, the Group has reduced usage
of packaging material by more than 5000 MT. We
remain committed to help reduce the flow of plastic
by continuing to make changes now and bringing
long-term solutions.

Additionally, the Group put forth a new ambition to
achieve net-zero greenhouse gas (GHG) emissions
across its operations and supply chain, from raw
material to retailer, by the year 2040. Your Company
continues to build partnerships with external
organizations to combat some of the challenges and
issues we are facing today on sustainability.

The environment sustainability guidelines of the
Company cover both the Company and other people
associated with the Company. Your Company’s
broad-reaching environmental sustainability goals
are designed to enable responsible consumption and
sustainable manufacturing.

Our sustainability work goes beyond the core of our
manufacturing operations, extending to a holistic
end-to-end view of opportunities. We deliver
strong results across the supply chain, ranging
from manufacturing to finished product logistics—
engaging our suppliers throughout the process:

1. Manufacturing: Between the procurement of raw
materials and the creation of a product, we strive
to reduce waste, water, energy, and CO, through
systemic conservation efforts. We apply smart
eco-design through innovative construction
process improvements. And, we re-use where
feasible, giving new life to what was once waste.

2. Finished Product Logistics: In the logistics
stage, we reduce waste in customization by
applying more sustainable designs. We have
also optimized our transportation efficiency by
making changes to the rate, route, mode and
method of transportation. We have focused on
eliminating inefficiencies such as loading and
unloading delays, rush transport up-charges,
dead legs (empty trucks) and P&G production line
stops. We are identifying solutions that optimize
the distribution routes and drive increased use
of multi-modal transportation thereby reducing
our carbon footprint.

Annual Report 2021-22
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Your Company ensures that it meets all applicable
legislative and regulatory requirements related to
product quality, safety and labeling.

Principle 3: Employee Well-Being

For your Company, people are its most important
asset. Accordingly, we are committed to the highest
standards of safety to protect employees as well as
extended business partners who work at or visit the
Company sites.

Your Company ensures fair employment practices and
encourages employee engagement and participation
by:

e Ensuring Health and Safety of all the employees

e Providing a Safe work environment by avoiding
violence and harassment

e Encouraging diverse workforce,
non-discriminated opportunities

e Freedom of forming Associations
e Continuous Learning, growth and development

Your Company has identified the creation of a
highly engaged, business focused organization as a
key priority. Our engagement strategy continues to
position the Company as an exciting and inspiring
place to work, in line with our business strategy. Our
overall plan for the year had several interventions
including best in class recruitment practices,
meaningful equality & inclusion initiatives, learning &
development opportunities, digital capability building
and opportunities for individuals to innovate.

Your Company also endeavors to be a ‘Great Place
to Work’ via various employee centric policies. This
year, P&G India announced the extension of all our
Company offered benefits to partners of LGBTQ+
employees & rolled out fertility treatment support.
These latest initiatives build on top of our ‘Share the
Care’ inclusive parental leave policy that we launched
last year.

P&G India continued to extend support to employees
& their families resolving 12000+ queries via the
COVID CARE Helpdesk.

Your Company is at the forefront of re-imagining the
future of work post-pandemic with the objective of
- how employees can best manage their work and
personal priorities, how they can continue to improve
on their productivity & how they can maintain strong
connectedness via a hybrid new work environment.
Under this program, we invited employees back to
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the office helping us significantly improve the in-
office collaboration, celebration and a sense of
community for our employees.

Your Company’s policies on leadership pipeline,
talent planning, mentoring and diversity & inclusion
continue to evolve and stay ahead of the times, to
ensure that we attract and retain the best talent. All
our new hires undergo a very comprehensive 3-day
corporate on-boarding program called ‘GetIN’ which
is coupled with functional onboarding programs to
ensure that they are able to make an impact and feel
valued from Day 1. Building organization capability
continues to be a key focus area for us and we
continue to organize virtual learning sessions as part
of the P&G Learning Academy offerings.

Your Company forbids the use of child or forced labor
in any of its operations or facilities. Your Company
fully respects and follows all applicable labor laws.
Your Company respects every employee’s right to
choose to join or not to join a trade union, or to have
recognized employee representation in accordance
with applicable law.

As on June 30, 2022, your Company had a total of
597 permanent employees, including 48 permanent
women employees. 536 persons were engaged on
temporary / contractual basis. During the Financial
Year under review, the Company did not receive any
complaints relating to child labour, forced labour,
involuntary labour, or discriminatory employment.
Your Company had received three complaints on
sexual harassment, which were resolved during the
year and no complaints were pending as on June
30, 2022. All the employees and persons engaged on
temporary / contractual basis were given safety &
skill up-gradation training.




¥

Principle 4 : Stakeholder Engagement & Relation

Your Company acknowledges that improving
transparency, respecting human and labor rights
and sourcing responsibly is an enormous challenge
and progress will be made through a journey of
collaboration and engagement with our stakeholders.
Thus, we seek meaningful collaboration and
engagement with our stakeholders including
employees, shareholders, consumers, customers,
communities, external business partners, authorities,
NGOs, industry associations and the government.

In 2015, our brand Gillette launched the ‘Safalta’
program with the vision to impart soft-skills and
grooming training to the youth in the age group 18-
24 years. Research indicates that despite having the
right technical skills, a large section of employable
youth in the country faces hardships in getting a
dream job, due to lack of soft skills and grooming.

The #GilletteSafaltaMutthiMein program aims to help
the youth eliminate this barrier and be job ready, by
providing them best-in-class soft-skills and grooming
training. During the pandemic induced lockdown, we
adopted a hybrid approach and continued delivering
the training through videoconferences as well as
in-class sessions with limited seating. Since the
inception of the program, we have trained over 50
lakh students across 15 geographies in the country.

In 2019, Gillette launched its #ShavingStereotypes
movement to challenge and redefine gender
stereotypes prevalent in the society. In its first
edition, Gillette showcased the story of two sisters
Jyoti and Neha Narayan, known as the ‘Barbershop

Gillette India Limited @

cpW |
&7 Gillette

& | THE BEST A MAN CAN BE

{ /i

Girls of India’ who are inspiring the next generation
of men by redefining gender stereotypes. The second
edition of the movement asked the question - ‘Why
don't men show their tears?’ and the third edition
Gillette sparked conversations the need for men to
re-think their notions of masculinity and strength
through the campaign -- #ManEnough.

The latest edition of the campaign -
#EngineeringChange Gillette brought to life the
true story of Prashant Gade, an engineer who Lleft
behind a high-paying job to create the world’s most
affordable bionic arm. Prashant is helping thousands
of amputees through his Inali Foundation. Through
this story, the campaign urges young Indian students
to introspect and rethink how education can be a
steppingstone for changing more than just their
own lives. In line with its global mission of inspiring
‘The Best a Man Can Be’, the film authentically
portrays the one-dimensional perspective with which
many people treat their education and degrees.
The featured true story serves as an example to
convey the brand’s message: “Every one of us can
meaningfully contribute to our communities, we just
need to be aware of our true potential.”

Face masks and hand sanitizers have acted as the
first guard of defense against the pandemic for people
around the globe. In the wake of the pandemic, we
had installed additional capacity at our manufacturing
sites in India to produce masks for safeguarding our
employees and assisting the frontline warriors. We
distributed over 20 lakh masks and bottles of hand
sanitizer in partnership with government and relief
authorities.

Annual Report 2021-22
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Principle 5 : Human Rights Protection

At P&G, we believe in an equal tomorrow. Therefore,
we aspire to a be company and a world where equality
and inclusion is achievable for all, where respect
and inclusion are the cornerstones of our culture;
where equal access and opportunity to learn, grow,
succeed, and thrive are available to everyone.

At P&G, we know that an equal world is a better
world — for everyone. Our success is grounded
in the success of our employees, consumers and
communities. All of them. Our Equality & Inclusion
(E&l) strategy is holistic and integrated so that we
make meaningful impact in four key areas: for our
employees, with our brands, through our partners
and in our communities. We are committed to
honoring the individuality and unique contributions
of our people, and by being united in our values and
goals, our people flourish, business thrives and our
communities prosper.

Our core values as a Company include treating
everyone with respect. We have a strong non-
discrimination policy and have zero tolerance for
unlawful discrimination. Your Company advocates for
all employees, regardless of race, religion, gender,
sexuality, age or disability. We respect everyone’s right
to be who they are, and want all employees to feel
safe, included and able to bring their whole selves
to work. We aspire to create a gender-equal world
with equal representation for all individuals. We are
committed to driving equality within the Company. We
are adopting equality based policies, broadening our
definition of leadership and empowering our people
to join us in building a workplace that is equal for all
individuals. We are driving equality across the shop
floor through deliberate interventions right from the
recruitment stage. Your Company’s Human Rights
Policy statement extends to all the employees and
all stakeholders associated with the Company. No
complaints with respect to Human Rights violation
were received by the Company during the Financial
Year.

We use our voice through films, advertising, and
programs to advance equality in our industry
and society at large. We believe when brands and
businesses meaningfully engage in supporting
equality, it leads to a better world for all. We are also
committed to accelerating the pace towards an equal
and inclusive tomorrow. Your Company made efforts
to spark conversations on gender equality through
campaigns like Gillette #ShavingStereotypes.

To maximize our efforts, we focus on driving change
in the areas within which we believe we can have
the greatest impact. By being visible in our actions
and staying anchored in our commitments to our
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employees, through our brands and with our business
partners, we can continue to drive and accelerate
important change in the diverse communities that
we operate in. As P&G group, your Company had
undertaken following initiatives towards fostering
Equality and Inclusion:

GABLE

GABLE is dedicated to fostering an inclusive,
supportive global network that enables Lesbian, Gay,
Bisexual and Transgender (LGBTQ+) employees, and
their allies, to contribute to their fullest potential and
to bring their whole self to work every day. GABLE
began more than 25years ago as anetworkforfostering
workplace equality for LGBTQ+ employees, today it
has grown into a supportive and global community,
with chapters in 40 countries including India. These
chapters represent the diversity of our employees,
as well as strong allies to support individuality and
inclusion. We are busting myths, initiating series of
conversations internally and externally and taking
meaningful steps towards creating a truly inclusive
culture, where all LGBTQ+ employees and allies can
bring their full selves to work every day.

P&G extended the company benefits to partners of
LGBTQ+ employees

At P&G, our goalis to create a fully inclusive workplace
where our employees feel included and are able to
bring their authentic selves to work every day. In
line with this, we transformed our company-offered
comprehensive financial and medical benefits into
a fully inclusive and equality-based program, which



extends to partners of our LGBTQ+ employees.
This builds on top of our 'Share the Care' inclusive
parental leave policy, which provides all new parents
including biological parents, domestic partners,
adoptive parents, parents in same-sex couples to 8
weeks of fully paid parental leave.

Pride Job Fair

We partnered with Pride Circle for ‘RISE 2022’, India’s
premier LGBTQ+ job fair and conference, where
LGBTQ+ job seekers can meet companies, interact
with the recruiters, learn about job opportunities,
and get interviewed from the comfort of their home.
This is part of our endeavor to not only foster a
diverse workplace but also create a positive societal
impact and inspire change.

Gender equality at our manufacturing sites

Gender Equality is a long-standing value at P&G.
Over the past few years, P&G India has made
significant progress and increased representation of
women at P&G plants in India. P&G group in India
is inducting over 20% more NEEM apprentices in
the manufacturing plants. This has been possible
through our intentional and deliberate approach to
identify and bust barriers that are holding women
back.

The Women'’s Interactive Network

It has been our mission to foster an environment
within P&G where every employee feels valued and
respected. We have set-up the Women’s Interactive
Network (iWIN) to create a community for women,

Gillette India Limited @

helping ensure that women’s skills and insights
are well represented at all levels of leadership.
iWIN organizes events and programs that promote
mentoring, sponsorship, development of leadership
skills, flexibility and increasing representation of
women throughout the Company.

#WeSeeEqual Summit

During the year, we hosted the India chapter of
#WeSeeEqual Summit 2022. The annual equality and
inclusion summit brought together P&G leaders, like-
minded influencers, advocates and thought leaders
from various walks of life to discuss the challenges
that society faces on equality and inclusion, and
how different stakeholders can accelerate progress
together. This year, the illustrious speakers came
together to talk about Shaping today’s generation for
an equal tomorrow, Driving Equality in Education and
Economic Opportunity for women, as well as LGBTQ
inclusion at workplace, among others.

We also committed to several actions needed to
advance progress towards creating an equal and
inclusive world during the summit, which urged us
to #UnLearn biases, and #UnLeash the accelerated
journey towards an equal and inclusive tomorrow.

Partnering with NITIE to advance gender equality in
supply chain

Research indicates that women comprise only 12%
of the workforce in manufacturing roles and 20%
of the workforce in supply chain roles. One of the
reasons for this, is the deep rooted on-ground,

al Report 2021-22
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perception-based and opportunity-linked barriers
in advancement of women in STEM roles. To break
these stereotypes, we partnered with NITIE to host
the second P&G-NITIE Equality Summit with an aim
to spark conversations on issues that perpetuate
a glass ceiling for women, uncover deep-rooted
stereotypes that still exist, and motivate change
specifically linked to equal representation in STEM
and Supply Chain. Through the event, we reached out
to and engaged with over 700 colleges offering STEM
curriculum, through a dedicated program focused on
breaking gender barriers in STEM and Supply Chain

P&G’s ‘Women in Tech’ summit

We hosted the second edition of the ‘Women in Tech’
summit to spark conversations on gender equality
in tech and IT, through nuanced panel conversations
among thought leaders from different walks of
life. During the engaging rounds of conversations,
the speakers shared their journey, experiences and
shared their thoughts on building a gender equal
workplace. P&G continues to be committed towards

LS <
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building digital and technological capability of women
across its external network (including customers,
retailers, agency partners, among others).

Welcoming talented STEM professionals back with
the P&G Relaunch Program

We introduced ‘P&G Relaunch program’ to welcome
back talented professionals who took a break
from the workforce and are looking to restart their
careers in STEM (Science, Technology, Engineering,
and Mathematics) roles, with targeted support and
development. This program is part of the Company’s
commitment to strengthening diversity in STEM
and is focusing on people looking to relaunch their
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careers in IT, Research & Development, and Product
Supply.

P&G commiits to driving equal representation behind
the camera

P&G, as a group, has been leveraging its voice in
advertising and media to spark conversations on
gender equality through campaigns like Gillette
#ShavingStereotypes, among others. As we continue
to drive accurate portrayal of women in front of the
camera, last year we announced our commitment to
drive equal representation behind the camera. With
the belief that having more women behind the camera
will help the industry achieve a more accurate and
unbiased portrayal of women in advertising, we are
leading this change through a comprehensive set of
actions. In the last year, nearly 40% of advertising
films of P&G group in India were directed by female
directors in line with our endeavor to drive equality
behind the camera and increase diversity in the
creative pipeline.

Principle 6 : Environment

At P&G, environmental sustainability is embedded
in everything we do, and we work towards achieving
ambitious goals that we set, to continue our progress.

All P&G manufacturing units in India are ‘zero waste
to landfill, which means that no manufacturing waste
is discharged into the environment. Your Company’s
plants in Baddi and Bhiwadi consistently take efforts
to reduce carbon emission and energy consumption.
The plants leverage technology, experts, employees
and renewable sources of energy to reduce our
overall carbon footprint, improve energy and water
efficiency and make our operations more sustainable.

During Earth Week in 2018, P&G group announced
its global sustainability goals called Ambition 2030.
These broad-reaching goals have one purpose in
mind: to enable and inspire positive impact on
our environment and society while creating value
for us as a company and you as a consumer. In an
effort to address two of the world’s most pressing
environmental challenges—finite resources and
growing consumption—we have focused our
ambitious goals across four specific areas — brands,
supply chain, society and employees. This includes
improving finished product transportation emissions
efficiency, making packaging recyclable or reusable,
and reducingvirgin petroleum plastic packaging. We’re
also committed to using our voice, reach, innovation
and expertise to make responsible consumption
across all our brands irresistible, and we’ve recently
launched a program called “It’s Our Home” to share
how small actions at home can make a big difference
in reducing energy use, waste and water



Globally, P&G Group also recently announced a global
water strategy which aims to restore water in 18
water-stressed areas around the world for people
and nature, responding to water challenges through
innovation and partnerships, and reducing water in
our operations. Out of these 18 water-stressed areas,
5 are in India. 5 of P&G India’s manufacturing sites
have already achieved 35% water efficiency target as
pa